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1. Department Vision Mission

Vision
To create a high quality academic and research environment, empower graduates to attain highest levels of excellence as IT professionals and produce innovative products and leaders to meet societal needs & global challenges.
Mission

· M1. To provide quality education with basic competence in applied mathematics and computing
· M2. To offer state of art IT education, imparting skills for building cutting edge & innovative IT applications.

· M3. To promote and support student involvement in collaborative IT research and development for a quality product.
2.1 Program Educational outcome (PEO):
· PEO1: To provide strong fundamentals in engineering principles to analyze, design and develop optimal solution using modern tools.
· PEO2: To create an Atmosphere for building the ability to lead or work in inter-disciplinary domains collaboratively and complete research & product-oriented applications.
· PEO3: Practice Professionalism and lifelong learning in competence by adapting newest technologies with legal, social and ethical responsibilities
2.2 Program Outcomes (POs):
1.  Engineering knowledge: Apply the knowledge of mathematics, science, engineering fundamentals, and an engineering specialization to the solution of complex engineering problems. 
2. Problem analysis: Identify, formulate, review research literature, and analyze complex engineering problems reaching substantiated conclusions using first principles of mathematics, natural sciences, and engineering sciences. 
3. Design/development of solutions: Design solutions for complex engineering problems and design system components or processes that meet the specified needs with appropriate consideration for the public health and safety, and the cultural, societal, and environmental considerations. 
4. Conduct investigations of complex problems: Use research-based knowledge and research methods including design of experiments, analysis and interpretation of data, and synthesis of the information to provide valid conclusions. 
5. Modern tool usage: Create, select, and apply appropriate techniques, resources, and modern engineering and IT tools including prediction and modeling to complex engineering activities with an understanding of the limitations. 
6. The engineer and society: Apply reasoning informed by the contextual knowledge to assess societal, health, safety, legal and cultural issues and the consequent responsibilities relevant to the professional engineering practice. 
7. Environment and sustainability: Understand the impact of the professional engineering solutions in societal and environmental contexts, and demonstrate the knowledge of, and need for sustainable development. 
8. Ethics: Apply ethical principles and commit to professional ethics and responsibilities and norms of the engineering practice. 
9. Individual and team work: Function effectively as an individual, and as a member or leader in diverse teams, and in multidisciplinary settings. 
10. Communication: Communicate effectively on complex engineering activities with the engineering community and with society at large, such as, being able to comprehend and write effective reports and design documentation, make effective presentations, and give and receive clear instructions. 
11. Project management and finance: Demonstrate knowledge and understanding of the engineering and management principles and apply these to one’s own work, as a member and leader in a team, to manage projects and in multidisciplinary environments. 

12. Life-long learning: Recognize the need for, and have the preparation and ability to engage in independent and life-long learning in the broadest context of technological change
3.  Mapping of Course/ Program Outcomes to Program Educational Objectives
COURSE OUTCOMES:

	C01
	Create  Entrepreneur with effective  Entrepreneurial Traits to write business plan for new venture creation  

	Co2
	Define   Financing and Managing the new venture with marketing and sale control 

	Co3
	Evaluate   Industrial Financial Support and schemes provided by India  for startups 

	Co4
	Develop production and marketing function for market research  

	Co5
	Interpret  Labour legislation, salient provision  for  industrial dispute act with  workmen’s compensation


	Course Outcomes
	Relationship of Course outcomes to Program Outcomes (PO AVG)
	 

	
	
	 

	CO/PO
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10
	PO11
	PO12
	PSO1
	PSO2

	CO1
	-
	-
	-
	-
	-
	-
	-
	1
	2
	1
	1
	2
	-
	-

	CO2
	-
	-
	-
	-
	-
	-
	-
	2
	2
	1
	1
	2
	-
	-

	CO3
	-
	-
	-
	-
	-
	-
	-
	1
	2
	1
	1
	2
	-
	-

	CO4
	-
	-
	-
	-
	-
	-
	-
	1
	2
	1
	1
	2
	-
	-

	CO5
	-
	
	-
	-
	-
	-
	-
	2
	2
	1
	1
	2
	-
	-
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Open Elective: 

Unit – I

Introduction to Entrepreneurship: Definition of Entrepreneur Entrepreneurial Traits. Entrepreneur vs Manager, creating and starting the venture: sources of new ideas, method of generating ideas, creative problem solving – writing business plan, evaluating business plans. Launching formalities.

Unit – II

Financing and Managing the new venture: Sources of capital, Record keeping, recruitment, motivating and leading teams, financial controls. Marketing and sales controls. E-commerce and entrepreneurship, Internet advertising- New venture Expansion Strategies and Issues.

Unit – III

Industrial Financial Support: schemes and functions of directorate of industries, District industries centre (DICs) Industrial development corporation (IDC), State Financial corporation (SFCs), small scale industries development corporation (SSIDCs) Khadhi and village industries commission (KVIC) Technical Consultancy organization (TCO), Small industries service institute (SISI), national small industries corporation (NSIC), small industries development bank of India (SIDBI).

Unit – IV

Production and marketing management: Thrust areas of production management, selection of production techniques, plant utilization and maintenance, designing the work place, inventory control, material handling and quality control. Marketing functions, market segmentation market research and channels of distribution, sales promotion and product pricing.

Unit – V

Labour legislation salient provision: of health safety and welfare under Indian factories act, industrial dispute act, employees state insurance act, workmen’s compensation act and payment of bonus act 
 Text Books:

· Robert Hisrich, and Michael Peters: Entrepreneurship, TMH, 2009.

· Dollinger: Entrepreneurship, Pearson, 2009.

Reference Books:

· Vasant Desai, Dynamics of Entrepreneurial Development and Management, Himalaya Publishing House, 2009.

· Harvard Business Review on Entrepreneurship, HBR Paper Back.

· Robert J. Calvin: Entrepreneurial Management, TMH, 2009.

· Gurmeet Naroola: The entrepreneurial Connection, TMH, 2009.

· Bolton and Thompson: EntrepreneursTalent, Temperament and Techniques, Butterworth Heinemann, 2009.

· Agarwal: Indian Economy, Wishwa Prakashan 2009.

· Dutt and Sundaram: Indian Economy, S. Chand, 2009.

· B D Singh.: Industrial Relations and Labour Laws, Excel, 2009.

· Aruna Kaulgud: Entrepreneurship Management by, Vikas publishing house, 2009.

· Essential of entrepreneurship and small business management by Thomas W. Zimmerer and Norman M. Searborough, PHI-2009.

· ND Kapoor: Industrial Law, Sultan Chand and Sons, 2009.

5. Session plan
	PRINICIPALS OF MANAGEMENT

	S.NO
	Topic (JNTU syllabus)
	Sub-Topic
	NO. OF LECTURES REQUIRED
	Suggested Books
	Remarks

	
	
	UNIT – I
	
	
	

	1
	INTRODUCTION TO ENTREPRENEURSHIP


	Introduction to Entrepreneurship
	L1
	T1
	

	2
	
	Definition of Entrepreneur Entrepreneurial Traits
	L2
	T1
	

	3
	
	Entrepreneur vs Manager, creating and starting the venture
	L3,L4
	T1
	

	4
	
	creative problem solving
	L5
	T1
	

	5
	
	writing business plan
	L5,L6
	T1
	

	6
	
	evaluating business plans. Launching formalities.
	L7,L8
	T1
	

	
	FINANCING AND MANAGING THE NEW VENTURE
	UNIT – II
	
	
	

	7
	
	Financing and Managing the new venture
	L9
	T1
	

	8
	
	Sources of capital, Record keeping, recruitment, motivating and leading teams, financial controls.
	L10,L11,L12
	T1
	

	9
	 
	Marketing and sales controls.
	L13
	
	

	10
	
	E-commerce and entrepreneurship
	L14
	T1
	

	11
	
	Internet advertising- New venture Expansion Strategies and Issues.


	L15,L16
	T1
	

	
	INDUSTRIAL FINANCIAL SUPPORT
 
	UNIT-III
	
	
	

	12
	
	Industrial Financial Support
	L17,L18
	
	

	13
	
	schemes and functions of directorate of industries, District industries centre (DICs)
	 L19,L20
	
	

	14
	
	Industrial development corporation (IDC), State Financial corporation (SFCs)
	L21,L22
	
	

	15
	
	small scale industries development corporation (SSIDCs)
	L23,L24
	
	

	16
	
	Khadhi and village industries commission (KVIC)
	L25
	
	

	17
	
	Technical Consultancy organisation (TCO)
	L26
	
	

	18
	
	Small industries service institute (SISI)
	L27
	T1
	

	19
	
	national small industries corporation (NSIC), small industries development bank of india (SIDBI).


	L28,L29,L30
	T1
	

	
	PRODUCTION AND MARKETING MANAGEMENT

	UNIT-IV
	
	
	

	20
	
	Production and marketing management
	L31,L32
	T1
	

	21
	
	Thrust areas of production management, selection of production techniques, plant utilization and maintenance
	L33,L34
	T1
	

	22
	
	designing the work place, inventory control, material handling and quality control
	L35,L36
	R1
	

	23
	
	Marketing functions, market segmentation 
	L37,L38
	R1
	

	24
	
	Market research and channels of distribution, sales promotion and product pricing
	L39,L40
	R1
	

	
	LABOUR LEGISLATION SALIENT PROVISION, 

	UNIT-V
	
	T1
	

	25
	
	Labour legislation salient provision
	L41,L42
	T1
	

	26
	
	health safety and welfare under Indian factories act
	L43,L44
	T1
	

	27
	
	industrial dispute act
	L45
	T1
	

	28
	
	industrial dispute act
	L46
	R1
	

	29
	
	workmen’s compensation act and payment of bonus act
	L47,L48
	R1,T1
	


6. Session execution log

	S.NO
	UNIT No.
	Starting Date
	Ending Date

	1
	UNIT-I
	
	

	2
	UNIT-II
	
	

	3
	UNIT-III
	
	

	4
	UNIT-IV
	
	

	5
	UNIT-V
	
	


7. Lecture Notes
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CMR ENGINEERING COLLEGE

Kandlakoya (v), Medchal Road, Hyderabad -501401

Assignment Questions -1 

1. What is meant by entrepreneur? Explain entrepreneurships nature and traits. (CO1)

2. a)explain business plan with elements ( CO1)

   b) How to write a business plan for startups (CO1)

3. Write what are the methods sources funds for startups? (CO2)

4. Describe marketing and sales forces for venture (CO2)

5. What is meant by small scale industries? Explain objectives (CO3)
Assignment Questions -2

1. Explain these terms 

a. National small industries corporation functions and role (CO3)
b. Khadhi and village industries commission (KVIC) functions and role (CO3)
c.  Small industries development bank of India (SIDBI). (CO3)
2. What is meant by marketing? explain functions of marketing (CO4)
3. Describe channels of distribution. Explain 6 channels(CO4)
4. a. What is workmen’s compensation act . explain  scope and objectives (CO5)
           b. What is the main provision in the Workmen compensation Act 1923? (CO5)
       5. What is meant by employee’s state insurance act? Explain ESI role (CO5)
10. Mid exam question papers

                           CMR ENGINEERING COLLEGE

Kandlakoya (v), Medchal Road, Hyderabad -501401

                                           II B.TECH I-SEM-I MID EXAMINATIONS, Nov 2021                      

Subject: POE       

        Branch: IT

                           Time: 1hr                                          Marks: 2X5=10 M

ANSWER ANY TWO QUESTIONS:
1. What is meant by enterprise? Describe the difference between entrepreneur and entrepreneurship.         (CO1)
2. Discuss the process of formulation of the entrepreneurial plan and state the sources of finance.(CO2) 

3. What is meant by business plan? Explain its elements briefly. (CO1)
4. What is virtual marketing? Explain the strategies for on line marketing Advertising (CO2)

                   CMR ENGINEERING COLLEGE

Kandlakoya (v), Medchal Road, Hyderabad -501401

                                           II B.TECH I-SEM-I MID EXAMINATIONS, Nov 2021                      

SUBJECT: POE       

        BRANCH: IT

                           TIME: 1HR    
ANSWER ANY TWO QUESTIONS:
11. Scheme of Evaluation
Mid-1 
	Sl.NO
	Sub Qus 
	Theory 
	Marks 
	Total  

	1
	a
	What is meant by enterprise?
	2.5
	5

	
	b
	Describe the difference between entrepreneur and entrepreneurship
	2.5
	

	2
	a
	Discuss the process of formulation of the entrepreneurial plan 
	2.5
	5

	
	b
	state the sources of finance with examples 
	2.5
	

	3
	a
	What is meant by business plan
	2
	5

	
	b
	 Explain its elements briefly. 


	3
	

	4
	a
	 What is virtual marketing
	2
	5

	
	b
	 Explain the strategies for on line marketing Advertising
	3
	


Mid-2 
	Sl.NO
	Sub Qus 
	Theory 
	Marks 
	Total  

	1
	
	
	
	

	
	
	
	
	

	2
	
	
	
	

	
	
	
	
	

	3
	
	
	
	

	
	
	
	
	

	4
	
	
	
	

	
	
	
	
	


12. Mapping of COs with POs and PSOs

	Course Outcomes
	Relationship of Course outcomes to Program Outcomes (PO AVG)
	 

	
	
	 

	CO/PO
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9
	PO10
	PO11
	PO12
	PSO1
	PSO2

	CO1
	-
	-
	-
	-
	-
	-
	-
	1
	2
	1
	1
	2
	-
	-

	CO2
	-
	-
	-
	-
	-
	-
	-
	2
	2
	1
	1
	2
	-
	-

	CO3
	-
	-
	-
	-
	-
	-
	-
	1
	2
	1
	1
	2
	-
	-

	CO4
	-
	-
	-
	-
	-
	-
	-
	1
	2
	1
	1
	2
	-
	-

	CO5
	-
	
	-
	-
	-
	-
	-
	2
	2
	1
	1
	2
	-
	-


13.   Attainment of COs,POs and PSOs (Excel Sheet)
           Attached
14. University Question Papers/ Question Bank
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14. Power Point Presentations (PPTs)
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       15.Websites/URLs/ eResources
· https://www.investopedia.com/terms/b/business-plan.asp
· https://www.toppr.com/guides/business-management-and-entrepreneurship/growth-challenges-entrepreneurial-venture/sources-of-financing-business/?__cf_chl_managed_tk__=8VgEiC7zk_8s5Acd.lfUq9UxPn7FEZN0.SGv3g.5Zrk-1641359910-0-gaNycGzNCJE 

· https://www.vedantu.com/commerce/sfc-state-financial-corporation 
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